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There is no way to mistake the ubiquitous trademarked Coca-Cola bottle, or the stylish ads for Absolut
Vodkawith any of their competitors. How have these companies created thisirresistible appeal for their
brands? How have they sustained a competitive edge through aesthetics?

Bernd Schmitt and Alex Simonson, two leading expertsin the emerging field of identity management, offer
clear guidelines for harnessing a company'stotal aesthetic output -- its "look and fedl" -- to provide avital
competitive advantage. Going beyond standard traditional approaches on branding, this fascinating book is
the first to combine branding, identity, and image and to show how aesthetics can be managed through logos,
brochures, packages, and advertisements, as well as sounds, scents, and lighting, to sell "the memorable
experience." The authors explore what makes a corporate or brand identity irresistible, what styles and
themes are crucial for different contexts, and what meanings certain visual symbols convey. Any personin
any organization in any industry can benefit from employing the tools of "marketing aesthetics."

Schmitt and Simonson describe how a firm can use these tools strategically to create a variety of sensory
experiences that will (1) ensure customer satisfaction and loyalty; (2) sustain lasting customer impressions
about a brand's or organization's specia personality; (3) permit premium pricing; (4) provide legal "trade
dress' protection from competitive attacks; (5) lower costs and raise productivity; and (6) most importantly,
create irresistible appeal. The authors show how to manage identity globally and how to develop
aesthetically pleasing retail spaces and environments. They also address the newly emergent topic of how to
manage corporate and brand identity on the Internet. Supporting their thesis with numerous real-world
success stories such as Absolut Vodka, Nike, the Gap, Cathay Pacific Airlines, Starbucks, the New Beetle
Website, and Lego, the authors explain how actual companies have developed, refined, and maintained
distinct corporate identities that set them apart from competitors.
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From reader reviews:
Roger Johnson:

The book Marketing Aesthetics: The Strategic Management of Brands, |dentity, and Image gives you the
sense of being enjoy for your spare time. Y ou can utilize to make your capable more increase. Book can to
become your best friend when you getting anxiety or having big problem with your subject. If you can make
studying abook Marketing Aesthetics: The Strategic Management of Brands, Identity, and Image for being
your habit, you can get alot more advantages, like add your own capable, increase your knowledge about a
few or all subjects. It is possible to know everything if you like start and read a guide Marketing Aesthetics:
The Strategic Management of Brands, Identity, and Image. Kinds of book are several. It means that, science
publication or encyclopedia or other individuals. So , how do you think about this publication?

Otto Tejeda:

Nowadays reading books are more than want or need but also work as alife style. This reading practice give
you lot of advantages. The benefits you got of course the knowledge the particular information inside the
book that improve your knowledge and information. The knowledge you get based on what kind of book you
read, if you want drive more knowledge just go with education books but if you want sense happy read one
together with theme for entertaining like comic or novel. The Marketing Aesthetics. The Strategic
Management of Brands, |dentity, and Image is kind of book which is giving the reader erratic experience.

Tammy Robinson:

The reserve with title Marketing Aesthetics: The Strategic Management of Brands, Identity, and Image has a
lot of information that you can discover it. You can get alot of gain after read this book. That book exist new
know-how the information that exist in this book represented the condition of the world now. That is
important to yo7u to be aware of how the improvement of the world. That book will bring you throughout
new era of the the positive effect. Y ou can read the e-book on your own smart phone, so you can read that
anywhere you want.

Karen Delamor a;

A number of people said that they feel fed up when they reading a e-book. They are directly felt it when they
get ahalf regions of the book. Y ou can choose the actual book Marketing Aesthetics: The Strategic
Management of Brands, |dentity, and Image to make your personal reading isinteresting. Y our own skill of
reading proficiency is developing when you just like reading. Try to choose simple book to make you enjoy
you just read it and mingle the idea about book and looking at especialy. It isto be 1st opinion for you to
like to open abook and study it. Beside that the book Marketing Aesthetics: The Strategic Management of
Brands, Identity, and Image can to be your brand-new friend when you're experience alone and confuse with
what must you're doing of the time.
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